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Welcome to the February IssueWelcome to the February Issue Industry NewsIndustry News
Congratulations to the new 2020 CMMs and CMO’s that were recognized for 

their newly awarded designation at the virtual Conference & Expo   
 

Left to right, top to bottom: Sam Hird, CMM Morningstar Marinas, Matthew, NC, Jeremy Rose, CMM Safe Harbor Regional 
Manager, Grasonville, MD, Robert McQueeny, CMM, Matheson Hammock Marina, Miami, FL, Sammy Landrum, CMO 
Camp Lejeune, Lejeune, NC, Michel Clark, CMO Safe Harbor Port Royal, Port Royal, SC, Ryan Stovold, CMM, Lefroy 
Harbour Resorts, Lefroy, Ontario, Travis Staats, CMO, Camachee Cove Yacht Harbor, St. Augustine, FL, Martin Leemaster, 
CMM, Bay Harbor Lake Marina & Yacht Club, Bay Harbor, MI, Tim Kerns, CMM New York Athletic Club Yacht Club, 
Pelham Manor, Kellye Poe, CMM , Ripley Light Yacht Club, Charleston, SC, Lori Buzzi, CMM Collins Bay Marina, Ontario, 
Canada, Jason Tuel, CMM, Safe Harbor Narrows Point, Grasonville, MD

AMI Announces National Clean Marina Certification Program
 
On Thursday, February 18, 2021, the Association of Marina Industries (AMI) announced its plan to develop a 
national Clean Marina program. This will be the first national clean marina program of its kind in the United 
States. It is designed to provide clean marina certifications to marinas in states where no such program cur-
rently exists and augment existing state and regional efforts. Its innovative approach will focus on training 
marina managers instead of certifying places. Once certified, these trained clean marina professionals can then 
certify facilities as clean marinas using an online process. Other segments of the health and safety industry 
commonly use this same approach to maximize impact and reach.

AMI named Erin De Vries, formerly of Michigan Sea Grant, to lead the program. Ms. De Vries has over a de-
cade of experience in program development including work with clean marina programs. “This program is 
unique because it will focus on training the people responsible for implementing their facility’s clean marina 
program,” said Ms. De Vries. “Training will be supported by an online system that allows clean marina profes-
sionals to certify and verify their facilities meet national clean marina guidelines,” she continued.
 
This national program is being sponsored by many of the leading national marina 
management companies, including Safe Harbor Marinas, Suntex Marinas, Westrec 
Marinas, and MarineMax. Safety, health, and environmental compliance experts 

https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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Training Calendar 2021
 

Advanced Marina Management 
(AMM) Course

March 21-26, 2021
Charleston, SC   

Intermediate Marina Management 
(IMM) Course

June 13-17, 2021
Fort Lauderdale, FL

Intermediate Marina Management 
(IMM) Course

October 31 – November 4, 
2021

Fort Lauderdale, FL

Advanced Marina Management 
(AMM) Course

December 5-10m 2021
Jacksonville, FL

Industry NewsIndustry News

Industry News continued on Page  4

from each of these companies make up an advisory 
committee who will guide this process.  For more.

 
AMI Closes Out Live Content of 2021 

Conference and Expo
 
On Wednesday, AMI closed out the live portion of 
the 2021 Conference and Exposition. Thanks to all 
who made this a successful event. AMI would like to 
thank all sponsors of the 2021 event including Title 
Sponsor Safe Harbor Marinas and Platinum Partners 
Bellingham Marine and HydroHoist. We would also 
like to thank all show exhibitors for their support. The 
Exhibition Floor will remain open until March 31 and 
is FREE to the public. Educational sessions will also 
be available on-demand to all who register with a full 
conference pass until March 31. For more informa-
tion on registration, see here.

NMMA Hosts State of the Industry 
Event

The National Marine Manufacturers Association 
(NMMA) is presenting a state of the industry and 
awards webinar on March 4 at 11:00 a.m. ET. NMMA 
President Frank Hugelmeyer will outline the latest 
sales data and trends, as well as advocacy and market 
expansion priorities for the year ahead.

The webinar will also include an update from Wash-
ington, D.C. with a special guest speaker, an update 
from RBFF’s Stephanie Vatalaro, and presentation of 
the Marine Industry Customer Satisfaction Index (CSI) 
Awards and the Alan J. Freedman Award.

There will also be an updated from Washington, D.C. 
with a special guest speaker. REGISTER HERE.

OSHA Releases Guidance on 
Mitigating, Preventing Spread of 

COVID-19 in the Workplace

In response to President Joe Biden’s January 21 ex-
ecutive order on worker health and safety, the Oc-
cupational Safety and Health Administration (OSHA) 
issued new recommendations and mandatory safety 

and health standards for employers. These recom-
mendations create no new legal obligations for em-
ployers. The executive order also tasks OSHA to re-
view whether it should issue nationwide workplace 
standards that would carry legal obligations for em-
ployers. This would be due by March 15. You can find 
the new recommendations here: https://www.osha.
gov/coronavirus/safework#role-employers-work-
ers and review section The Roles of Employers and 
Workers in Responding to COVID-19.

https://mcusercontent.com/7dd44408bb8a442cd7a85d180/files/1030a17f-5f82-4d92-a4b1-cbd2f382f9f4/AMI_CleanMarinaTraining_PR_021820_Final.pdf
https://marinaassociation.org/conferenceandexpoattendandregister
https://us02web.zoom.us/webinar/register/WN_RfsiU9d8TIKRXyNSLnDoRQ
https://mraa.us11.list-manage.com/track/click?u=0a6495effbe281a5797ad1eaf&id=af648cc1c7&e=097c1ce399
https://mraa.us11.list-manage.com/track/click?u=0a6495effbe281a5797ad1eaf&id=af648cc1c7&e=097c1ce399
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ORR Holds Discussion on Haaland 
Nomination, Role of Women in 

Outdoor Industry 

On the eve of Secretary-designate Haaland’s first con-
firmation hearing, ORR held a discussion with leading 
women of ORR member associations to discuss this 
historic nomination and what it means for women in 
the outdoor recreation industry.  

The call was featured in E&E, and focused on ORR’s 
priorities for the Department of Interior while show-
casing how women are leading the path forward for 
the outdoor industry and its role in producing jobs 
and economic recovery for the U.S. economy. 

Listen to the recording.

Stock Island Marina Village Keeps 
Guests and the Environment at the 

Forefront of its Priorities

By Christi Kleiner, Marina Dock Age

In the span of 10 short years, Stock Island Marina Vil-
lage has made quite a name for itself. Situated just 
a few miles from the heart of Key West, the facility 
offers a wide range of amenities for transient boat-
ers and residents alike. But it’s the relationship with 
the surrounding community that truly sets it apart 
and is just one of the many reasons why Stock Is-
land Marina Village is the recipient of the Mari-
na Dock Age 2020 large Marina of the Year award. 

Years in the Making
Stock Island Marina Village came to fruition in 2011, 
with the purchase of 40 acres of waterfront property in 
Safe Harbor along Shrimp Road. Just three years later, 
in January 2014, Stock Island Marina Village celebrated 
its grand opening as the Florida Keys’ largest deepwater 
marina. At that time, the marina included 220 slips, two 
900-foot landing piers splitting three basins, and two 
docking systems created to house a variety of guests in-
cluding transient, long term, commercial, and charters.

In 2017, the second phase of the master plan was 
completed with the opening of the 100-room bou-
tique hotel, The Perry Hotel Key West, plus the addi-

tion of two dockside restaurants and a fitness center. 
Two years later, a 10,000-square-foot expansion was 
added, including an event lawn with a raised stage, a 
second waterfront swimming pool, and a third restau-
rant. Two existing dog parks were also repositioned 
and 40 additional slips were installed.

Today, the marina offers 288 slips all serviced through 
state-of-the-art Bellingham concrete floating docks. 
“The physical and geographical location allows us 
to welcome vessels on our property up to 450 feet 
long,” said Troy Talpas, general manager of Stock Is-
land Marina Village. “We also have the ability to offer 
pumpout services for every one of our slips.”

Boaters have access to a fuel dock, ship’s store, and 
dockside delivery and pickup. They are also able to 
take advantage of all the amenities and events avail-
able at Stock Island Marina Village. “We are adding 
more retail, dining and entertainment options, all in 
an effort to make the facility a one-stop shop,” Talpas 
said. “Our guests don’t have to leave the village. But 
we do offer complimentary shuttle service to down-
town Key West for anyone who wants to experience 
everything the Florida Keys has to offer.”

Stock Island Marina Village in Key West, Florida includes 288 
slips all serviced through Bellingham concrete floating docks.

https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=f87f1387a7&e=98bb5289e5
https://recreationroundtable.org/wp-content/uploads/2021/02/ORR-Haaland-Nomination-Media-Call-Audio.mov
https://www.marinadockage.com/stock-island-marina-village-keeps-guests-and-the-environment-at-the-forefront-of-its-priorities/
https://marinaassociation.org/conferenceandexpotravelinfo
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Industry News continued from Page 4

Stock Island Marina Village is also home to one of 
the last livable communities in the Florida Keys, called 
Coconut Row. Residents occupy 63 slips at the ma-
rina, with each slip set up with Mediterranean moor-
ing, wooden floating docks, and its own 10×10-foot 
outdoor living area. “The residents really add to the 
character and spirit of our property,” Talpas added.

Mindful of the Environment
From the moment of inception, the staff at Stock Is-
land Marina Village took seriously its responsibility to 
protect the environment. The resort staff pulls 10,000 
pounds of litter and trash from the waters annually. In 
addition, quarterly cleanups are held at the property, 
which are open to the public. Beyond the water, the 
staff joins forces with the Monroe County Sheriff’s Of-
fice and other community organizations to keep the 
mangroves that line Shrimp Road free of debris and 
litter. When new initiatives are implemented Stock Is-
land management communicates through dockage 
agreements, email campaigns, and verbally to guests 
and team members.

The marina’s deepwater floating fuel dock, which is 
over 400 feet long with 10 pumps, is a popular stop-
ping point for boaters visiting the marina, as well as 
those traveling to and from Cuba and the Bahamas. 
Marina staff makes sure there is always a full supply 
of booms and absorbent cloths available at all fuel-
ing locations in the event of a leak or spill. The heads 
of annual dockage rentals are also tested regularly 
to ensure there aren’t any leaks. Since the marina of-
fers weekly pumpouts for all 288 slips, the waste is 
disposed directly into a dedicated sewer service that 
is supported through the community sewer system.

The facility’s shuttle service into town not only pro-
vides complementary transportation, it also reduces 
the number of vehicles on the local roads. If guests 
want to venture out on their own they are able to rent 
bikes, electric scooters, or an Arcimoto electric vehicle 
to explore Key West. These all-electric, three-wheeled 
Fun Utility Vehicles (FUVs) are one of the newest ad-
ditions to Stock Island Marina Village.  “People come 
here to fish, enjoy the water and area, and snorkel the 
amazing coral reefs,” Talpas said. “We are committed 
to being at the forefront of any environmental op-
portunities to lessen our impact to the waters of the 
Florida Keys.”

Changes in Operations
Prior to COVID-19, the marina and hotel were operating 
as separate entities. Plans were in place to eventually 
combine both portions of the business, but the pan-
demic forced management to speed up the transition. 
“The Florida Keys essentially shut down on March 23 
of last year. Our hotel and restaurants were closed and, 
while we didn’t send the boaters who were docked at 
the marina away, we weren’t taking in any new boaters 
unless they were in dire need,” Talpas said.

With the marina full and the hotel empty the manage-
ment at Stock Island Marina Village decided to move 
forward with combining operations. Today, all boaters 
and hotel guests check in at the front desk of the hotel. 
Talpas said the central location has led to better com-
munication between staff and guests. “Now, boaters 
who have questions about a pumpout or hotel guests 
who are looking for information about events and 
boat charters all come to the same spot,” he added.

The merger of the two businesses also led to the cross 
training of employees. Marina and hotel staff now 
work together and share responsibilities. “It might 
have been an uphill climb in the beginning, but it has 
made a lot of sense from a business perspective. It has 
created synergy and pride among our staff because 
they were able to learn new systems and technology 
that not only made them more knowledgeable but it 
also helped streamline business practices,” Talpas said.

That synergy helped the facility get through the series 
of unexpected events in 2020. Just like the rest of the 

Industry News continued on Page 7

The Perry Hotel Key West opened on the property in 2017 
and includes 100 rooms and two swimming pools.
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industry, the staff had to adapt to new cleaning and 
sanitizing protocols and essentially reinvent daily op-
erations in order to get through the pandemic. When 
the hotel and restaurants reopened in June and new 
boaters began to arrive at the marina, the entire staff 
went through a new training program, which led to 
the creation of the Piece of Mind promise. This prom-
ise is a commitment to every guest of Stock Island 
Marina Village, to ensure they have a comfortable, 
clean and safe stay on the property, from the mo-
ment of arrival until departure.

Member of the Keys Community
Talpas believes that Piece of Mind promise transcends 
beyond the gates of Stock Island Marina Village. “We 
are connected to Key West and we owe a lot of our 
success to the community around us,” he said.

That success has led to a variety of community-in-
volved events and sponsorships. Following Hurrican 
Irma in 2017, The Perry Hotel Key West housed peo-
ple from the community for more than three months. 
The facility provides support for the school lunch 
program at nearby Gerald Adams Elementary and has 
partnered with Career Source, an organization that 
helps children graduate and obtain their diplomas. 
“We bring the students on board at the marina and 
hotel where they are able to work and learn skills. It 
allows us the opportunity to instill the beliefs that we 
have to help the community in the younger genera-
tion,” Talpas said.

In addition to plans for restarting many of the enter-
tainment and community events that were cancelled 
or altered in 2020, Stock Island Marina Village is in 
the process of making additional improvements to 
the facility. Since WiFi is sporadic due to the resort’s 
location near the airport and naval base, fiber optic 
line is now being run through all the docks at the 
marina. Remodeling has also started at the Coral La-
goon building, which will soon be home to new retail 
shops, as well as a market, hair salon, barber shop 
and coffee shop. “Our marina is currently at 100% 
capacity and our hotel is at 75%,” Talpas said. “CO-
VID-19 threw us a curveball, but we are optimistic for 
what is to come.”

We Have Liftoff

By J. George Gorant, Soundings Trade Only)

On a fishing trip out of Miami some years back, our 
30-foot center console was pounding through a hard 
2-foot chop when the captain turned and said, “One 
of these days, we need to get all this paved.”

In the time since, no one has figured out how to make 
open water as smooth as a newly opened jar of peanut 
butter, but some boatbuilders are touting what they 
call the next best option: flying above the waves.

The trick relies on hydrofoils, basically underwater 
wings, that lift the hull out of the water and allow the 
boat to glide above the slop. As a bonus, foils make a 
craft more efficient and more environmentally friendly. 
The technology has been around in theory and prac-
tice for more than a century, but certain drawbacks 
(real and perceived) have prevented foiling from tak-
ing hold beyond the world of high-speed ferries.

The latest attempt to bring foils to mainstream boat-
ing came from what may seem like a counterintuitive 
place: sailboats, which don’t typically bring to mind 
thoughts of speed and efficiency. Unless you’re talk-
ing about the America’s Cup. Team New Zealand hit 
40 knots in a 17-knot breeze during Cup racing in 
2013. That’s speed and efficiency.

It’s taken awhile, but the innovations of Cup sailors have 
begun to trickle down. A few new companies and even 

Industry News continued on Page 8

Candela Boats mates foils and electric power. With a 40-
kW electric motor, its 25-footer has a top speed of 30 knots 
and a range of 50 nautical miles at 22 knots.

https://www.tradeonlytoday.com/post-type-feature/we-have-liftoff
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an established brand or two have started to sell foiling 
powerboats. Each has certain common elements, but 
their vast differences also suggest how much builders 
still have to learn about the range of possibilities.

According to their builders, some of these boats can 
make running through seas up to 4 feet feel more 
like a hayride than a tumble down the side of a rocky 
hill in a wooden barrel. And the boats reportedly can 
increase efficiency by 30 to 60 percent — a potential 
breakthrough for electric power.

“As soon as you try it, it’s like another world,” says Al-
ois Vieujot, manager at Enata Marine in Dubai, United 
Arab Emirates. Enata’s $900,000, 35-foot foiling vessel is 
powered by a pair of turbo diesels and is capable of hit-
ting 40 knots. “Afterward it doesn’t make sense to own 
anything but a foiler. That would be like going back to 
coach after you’ve gotten used to flying first class.”

How it Works
Foils generally come in two varieties: V-shaped, sur-
face-piercing blades, and T-shaped blades that re-
main below the water. Some builders us a combina-
tion of both. Similar to wings on a plane (known as 
airfoils), the shape of a hydrofoil forces more water 
under the blade than over it, creating a disturbed 
pattern on the higher side and more pressure on the 
lower side. That generates lift. The more water that 
passes over the blade, the more lift is generated, so 
as a boat gains speed, the hull lifts out of the water. 

Designers adjust the size and shape of the blades, as 
well as their angle, so that at some point, the weight 
of the boat and the lifting forces balance, allowing 
the boat to settle at a steady height above the water.
In most applications, the boat has to reach 15 to 18 
knots before it rises. At lower speeds, the foils are re-
tracted, and the vessel operates as it normally would 
(including having the ability to sit on a trailer). As the 
boat gains speed, a push of a button extends the 
foils, and the hull takes off.

“Once the hull lifts, you don’t have all that drag of 
pushing the hull through the water,” Vieujot says. 
“Only the surface area of the foils touches.”

SEAir, a French company that works with boatbuilders 
to customize its surface-piercing foiling system to their 

Industry News continued on Page 9

Presquile Landing Marina
Brighton, Ontario

Bowen’s Wharf Marina
Newport, RI

MarineMax – Norfolk
Norfolk, CT

Sag Harbor Yacht Yard & Marina
Sag Harbor, NY

Welcome AboardWelcome Aboard
Access Holdings
Baltimore, MD

Shearwater Marine Fl, Inc.
Stuart, FL

Undercover Eyewear
Fort Worth, TX 

SEAir “flying tenders” range from 17 to 32 feet, with a host 
of power options. 
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hulls, did side-by-side tests of 32-foot RIBs with twin 
200-hp outboards. At 4,000 rpm, the standard hull ran 
at 24 knots, burning 0.42 gallons per nautical mile. At the 
same rpm, the foiling RIB cruised along at 31 knots while 
burning 0.26 gallons per nautical mile — a 29 percent 
speed gain combined with a fuel efficiency increase of 
37 percent. “In certain sea conditions, we have seen fuel-
consumption gains of 40 to 50 percent,” says Christine 
Perrot Cornu, SEAir’s head of business development.

At the other end of the spectrum is the Princess R35, a 
cruiser with two T-shaped foils near the transom. They 
don’t lift the hull completely out of the water, but they 
improve efficiency by 30 percent at cruising speed, ac-
cording to the company. At the boat’s top speed of 50 
knots, the speed and efficiency even out with a standard 
hull because “at that point it’s just about engine power 
and brute force,” says Princess COO Paul Mackenzie.

The company developed the foils because it wanted a 
35-foot, entry-level model that offered something dif-
ferent in the class. Mackenzie and crew didn’t think the 
Princess buyer was ready for full foiling, but he doesn’t 
rule it out for the future. “Innovation is slow in boats, but 
I think in the next five to 10 years we will see it more and 
more,” he says, adding that Princess is already experi-
menting with foils on vessels up to 100 feet.

Easy Riding
In addition to the improved efficiency, foiling boats 
leave almost no wake, which reduces shoreline erosion 
and disruption of fragile habitats. And because they 
don’t pound, they’re quieter than many other boats.

Then there’s the feeling of riding aboard them.“It re-
ally is like flying,” says Mikael Mahlberg, communica-
tions director of Candela Boats in Sweden, which brings 
together foiling and electric power. The company says 
that with a 40-kW electric motor, its 25-footer has a 
top speed of 30 knots and a range of 50 nautical miles 
at 22 knots. “If you want to go far and fast with a bat-
tery, foiling is the only way,” he says.

Mahlberg adds that on board, guests will feel a “light 
slamming” only after seas reach a height of about 5 
feet. This claim tracks with information from other foil 
makers who say their boats can smooth chop from 
about 2 to 4 feet, and after that point can offer a 
cushier ride than a conventional hull. “The foils act as 

a sort of suspension system,” Perrot Cornu says. “The 
boat comes down softly.”

Vieujot says the test team at Enata has pushed its 
35-footer hard enough that the front foils have come 
completely out of the water. “It lands fine, smooth,” 
he says. “But it makes a big splash. You will get wet, 
but otherwise you’ll hardly feel it.”

The price, typically, of a smooth ride has been awkward 
turns, since boats with foils generally stay flat through 
curves. For anyone used to the banking performance 
of a typical monohull, a flat turn can be unsettling at 
the least and, some argue, dangerous at the worst. To 
account for that problem, modern foil builders have 
created dynamic systems in which dozens of sen-
sors measure speed, angle and distance to the water, 
among other parameters, and automatically adjust the 
foils so the boat banks into curves and maintains an 
optimal attitude while running straight ahead.

“There’s a lot of software,” says Mahlberg, whose 
boat has sensors that fire about 100 times per sec-
ond. “There’s about 90,000 lines of code in there.”
Such systems also allow for complete touch-screen 
control, automatic updates, troubleshooting and, in 
some cases, remote mobile-device control.

High and Dry
Other knocks on foiling boats include cost and the fear 
of striking objects in the water with the foils. Today’s 
builders utilize high-strength carbon fiber to make 
their foils, meaning they can withstand high impact, 
but they’ve also designed breakaway points, much like 
those on an outdrive, so that a big enough collision will 
cause the foil to tear away without damaging the hull.

The Princess R35’s foils don’t lift the boat’s hull completely 
out of the water. 



10

Industry News continued from Page 9 “Big, epoch-changing developments don’t happen 
often in boating,” Mahlberg says, “but I think there 
will be big investments in foiling because it works.” 

Is the Goal Wave Attenuation, or is it 
Harbor Tranquility?

By Jack Cox (Marina Dock Age)

Editor’s Note: In the April 2021 issue of Marina Dock Age, Jack 
Cox will focus on how to design a marina to achieve tranquility.

In past issues of Marina Dock Age there have been 
several fine articles about wave attenuators, and the 

Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

Additionally, the foils are usually mounted in sea boxes 
as an added layer of protection, and the systems have 
been tested to ensure that a lost foil will result in a safe 
landing back on the water. As far as hitting sea animals, 
in no-wake or speed-controlled areas where aquatic life 
is known to proliferate, the boats wouldn’t be foiling any-
way. And, builders say, if a skipper hits a whale or mana-
tee at high speed on the open water, the crash is going to 
be problematic no matter what type of boat he’s driving.

Costs for foiling boats, builders acknowledge, are 
higher than for traditional boats, often as a result of 
research and development, design and materials for 
the foils. Even so, Princess and Enata clients gener-
ally don’t get sticker shock. Mahlberg says that while 
Candela’s builds may be more expensive than com-
parable planing-hull options, they’re less expensive 
than similar electric-powered boats.

Perrot Cornu says buyers see savings by getting simi-
lar performance with a smaller engine — say, a 90-hp 
outboard instead of a 115. And there’s the fuel con-
sumption, too. “When we sit down and work out the 
numbers,” she says, “depending on how much they 
use their boat, we often find that the boat pays back 
the difference in three years.”

That doesn’t seem like too long a time compared to the 
century that foiling boats have been sitting around, wait-
ing to reach the mainstream. Maybe their time has come.

The R35’s T-shaped foils sit near the transom. 

Industry News continued on Page 11

https://www.marinadockage.com/is-the-goal-wave-attenuation-or-is-it-harbor-tranquility/
https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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need for wave attenuation. By now we know that 
when talking about wave attenuators, the first thing 

we need to ask about is what sort of wave pe-
riods are we dealing with, not just how big are 
the waves we are addressing. 

It is true, in some ideal situations, that the 
height of a wave can be correlated with a peri-
od of the wave, but to do that you need all sorts 
of perfect conditions with the right combina-
tions of wind speed, fetch distance (the over-
water distance across which the wind blows), 
the relative direction of the wind, the duration 
of the wind blowing, and even the water depth 
wherethe wind is blowing. That rarely happens 
since usually you never have all those perfect 
combinations of factors. Something is differ-
ent which changes the wave height or throttles 
the wave period. A wave climate is not so easily 
characterized by just stating a wave height val-
ue and you should not be fooled by someone 
purporting such elemental thinking. You need 
to include an understanding of the site as well 
– and that, inevitably, means figuring out the 
wave period. That is a hard thing to do.

So, let us step back and re-ask the question in this 
form. Do we really care how big the waves are out 
there, or are we really more concerned with just how 
calm our marina is? That is what your customers care 
about. So, how calm would we like our marina to be? 

If you have heard me address this in the past you 
know there are a bunch of answers. Here are a couple:
“I want the waves to be no more than 1 foot.” So, 
what is the basis of that criteria – well it is simply that 

1 is the smallest whole number there is until you 
get to zero! That is just one of those gut opin-
ions offered long ago with no further justifica-
tion, other than it seemed to work, that survives 
until today. What do you suppose the equiva-
lent of that standard is in Europe, which is on 
the metric system – 0.3048 meters? (That is the 
conversion of a foot to a meter for those of you 
who do not want to do the math) No, they just 
say 0.3 meters so already we have a difference 
of opinion depending on whether you live in an 
English unit or metric unit world.

“I want my marina to be calmer than my com-
petition’s so all the boaters will come to me 
first.” Now that is a real and fair criterion, but it 
is tough to design to unless you go visit all the 
competition and then decide what you want 

yours to be. By the way, we call that criteria the “New 
England” criteria as those sailors are real tough guys 
and can handle those rough seas.

Then there is the California criteria. “When the sun is 
setting and I’m sitting in the cockpit of my boat, I do 
not want to spill my martini if a wave goes by.” There 

Industry News continued from Page 10
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actually is some serious implications and insightful-
ness offered in that criteria. We will touch on this lat-
er, but it still does not give us a number to design to.

“Good” Wave Climate
Leave it to the Canadians to actually figure this out. 
In some research conducted back in the early 80’s, a 
study focused on exactly the California criteria, but in 
a more rational form. The study looked at how rough a 
wave condition needs to occur to induce certain risky 
behaviors on or by the boat. To do this, they studied 
how the boat might be moored, how often the event 
might happen, and even what was the risk level and 
consequences if the agitation did occur. The latter 
might be anything from someone being bucked off 
a dock, to sailboats rocking and cable stays becom-
ing entangled, to actual rubbing and crushing of boat 
hulls with the dock. They discovered some interesting 
realities, which have some profound implications.

Shown here in the table is the conclusion of their 
findings. Note that the table recognizes three factors, 
the PERIOD of the waves, the relative ORIENTATION 
of the boat to the wave direction (head or beam seas) 

and the FREQUENCY of occurrence, or return period, 
of the offending event. The category for oblique seas 
is a recent addition to the original guidance that has 
been added by this author.

First, we notice that it seems to be okay if we have 
worse agitation during times of severe storms as they 

Industry News continued from Page 11

happen less often so the risk of pushing out toler-
ances a little higher is acceptable, as long as we are 
still within some safety range.

If we look at the numbers more closely, the next thing we 
notice is that the criteria is not just one number but rang-
es from as little as a quarter of a foot to over 2 feet! How 
can this be? Well, the simple answer is because the boat 
is floating! What a surprising reality we never thought 
about. Unlike buildings, which are rigid, a free-floating 
object is just that. It can move up and down or twist and 
turn, all depending on what is pushing against it. 

The table suggests to us that if wave periods are 
less than about 2 seconds, that the boat stays pret-
ty much stationary in the water, and the waves just 
bounce against it. At the other extreme, at 6 seconds 
or above, the boat is not necessarily stationary, but 
becomes largely a surface follower, moving up and 
down with the wave, so again, not necessarily a big 
issue as long as everything is moving together.

It is that 2 second period to 6 second period that is 
the problem child. Why? Well, it also turns out that 

most boat and barge shapes have a natu-
ral heave and roil period (that is moving 
up and down and rocking side to side re-
spectively) of 3 – 5 seconds. This is true 
for even large floating objects, though we 
might be surprised to think a large barge 
would react to a short little 3-4 second 
period wave. As an illustration, if we look 
more closely at a tranquility criterion for a 
yearly type of event – what Mr. California 
wants to see. Now you can see that the 
specifics get down to the boat size level, 
but regardless, the criteria is most restric-
tive if waves are in the 2-6 second range.

As an aside, this table also gives us some 
guidance of likely what sort of criteria we 
should aim for at boat launch ramps. For 
typical trailerable boat sizes, we would 

want waves no bigger than in the 4-6 inch range, de-
pending on the orientation of the launch.

In the sensitive period range, when these floating ob-
jects get excited by the waves they become activated 
and start to move on their own. Under the right cir-

Industry News continued on Page 13
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cumstances, they actually can move more than the 
wave is moving. Now here is the kicker. When we 
look at wave formation in most boating (non-storm) 
climates, we unfortunately find the waves have peri-
ods of 3-5 seconds, right where the boats are most 
susceptible to becoming agitated. Hmmmm, maybe 
Mr. California was on to something when he was wor-
ried about spilling that martini. So, our challenge is 
then how to create a marina that meets goals such as 
the Canadians recommended.

For this, the Mounties also come to the rescue. The 
third thing they recommend is that there is a huge 
difference in what would be considered allowable in 
a beam sea versus a head sea. The table shown on 
page TBD is repeated here as a graphic to help show 
the application.

If you compare the difference between an acceptable 
wave height, for a given wave period in a head sea, you 
will find that it is nearly three times as large as for a 
beam sea. Wow. That has huge implications. Why the 
difference? A boat is long and narrow and is designed 
to slice into the waves with little movement when going 
ahead. However, if a wave slaps our boat on the side, it 
has a much greater tendency to roll. So, we can accept 
more wave action if it comes at us head-on than from 
the side, while achieving the same level of comfort.

So, what can we do with that new information? It turns 
out, a lot. It says that we can conceivably achieve the 
same acceptable agitation level from a smaller wave 
attenuator or breakwater if we look at a marina as 
a system considering how the docks are laid 
out. How often do we do that? I am guess-
ing almost never as we default back to the 
old way of doing things by running all docks 
out from shore as individual piers. That just 
about guarantees that the boats in the slips 
are always moored as a beam sea – the worst 
possible orientation.

If we take advantage of this knowledge about 
desired berthing tranquility, we could build a 
breakwater that might be a couple feet low-
er, or an attraction that is smaller or requires 
less draft, and, going all the way back to the 
docks themselves, maybe we do not even 
need as many piles if it is just the waves that 
cause the worst loading.

These are all the things we want to think about early 
as we plan a layout for a marina. We need to see the 
entire marina as working together as a system to give 
us the best package for the least cost. We should not 
just assume we need a certain amount of attenua-
tion, but rather an acceptable tranquility goal and 
then work backwards considering the marina layout, 
and then finding a corresponding wave attenuation 
system that will give us that goal.

Competition for Florida Yards?

By Peter Swanson, Soundings Trade Only

Developers want to transform the Dominican hurri-
cane hole of Luperon into a marine services mecca.
One of the Caribbean’s biggest catamaran builders is 
looking to expand its construction capacity and add a 
haul-out facility, creating a business model that pairs 
a new-build yard with a repair-focused operation, 
similar to the superyacht builders Royal Huisman and 
Feadship in the Netherlands.

Lucas Guessard, the 52-year-old founder of Aven-
tura Boats in the Dominican Republic, is one of two 
men behind plans for LimeStone Park, which would 
include a shipyard and catamaran manufacturing fa-
cility on Luperon Bay on the country’s north coast. 
The company employs 30 to 50 people, and prior to 
the Covid-19 pandemic had eight boats in build, with 
another two on order, including from tourism centers 
that need dive vessels, ferries and floating party plat-
forms. The new facility would let Aventura build boats 
larger than its current maximum length of 44 feet and 

Industry News continued on Page 14

Aventura Boats is one of the biggest suppliers of power cats to the 
Caribbean tourism industry. The factory is in the hills near Luperon, 
which limits the boats to 44 feet, as they have to transported over 
narrow roads. Cliff Lyon

https://www.tradeonlytoday.com/post-type-feature/competition-for-florida-yards
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would create a place to service the dozens of catama-
rans the brand has sold since it opened.

Guessard has partnered with a leading Dominican 
industrialist named Fernando Capellan. The 62-year-
old textile factory owner is a passionate sailor who 
owns a Sunreef 62. Capellan says he wants to create 
good-paying jobs and decrease reliance on environ-
mentally unsustainable ways of living — for example, 
the fishing industry working the depleted waters off 
Luperon. He is also a prime mover in the nonprofit 
Olitas Verdes (Little Green Waves), which organizes 
an annual cleanup of the mangroves that surround 
most of the bay.

Luperon is among the finest hurricane holes on Earth, 
despite its address along “Hurricane Alley.” Atmo-
spheric physics and topography have practically im-
munized Luperon against hurricanes. The bay has 
barely been touched since tropical-storm tracking 
began in 1842.
Author Bruce Van Sant helped to popularize the an-
chorage, beginning in the 1980s with The Gentleman’s 

Guide to Passages South: The Thornless Path to Wind-
ward. By 1999, when I first sailed my 30-foot ketch 
from Massachusetts into the bay, I found the usual 
complement of retired Americans on sailboats, but 
there were others as well. Luperon’s anchorage had 
become a veritable United Nations of ocean crossers, 
tossers, bull slingers and more. There was cheap beer, 
cheap rum, cheap lunch, cheap labor — and the an-
choring, once virtually free, was pretty cheap, too.

But the Dominican Republic’s appeal goes beyond 
bargains. Researching this article brought me to Lu-
peron several times in 2020, and the changes and 
pace of change since my residency were remark-
able. Back in the day, the town’s economic engine 
was an all-inclusive seaside resort, but the owners 
abandoned it in 2011, leaving Luperon’s 17,000 or so 
residents with a rate of unemployment and under-
employment even higher than usual. Nine years later, 
the cruising community represented just one among 
four major categories of stakeholders in Luperon Bay. 
The other three are the central government, the de-
velopers and, of course, the people of Luperon.

The development plans have come about during a 
rebranding campaign for the town. The new gate at 
the entrance to Luperon is topped with a stylized sail-
boat — call it the new logo for Luperon Inc. (In Latin 
America, most big-money projects begin optimisti-
cally with the construction of a fancy gate.)

Also, national legislation was introduced in 2020 to 
regulate the cruising community further, including 
a proposal to charge higher fees for a three-month 
cruising permit than boaters pay at other island des-
tinations, such as the Bahamas. On the plus side, 
the same legislation would also end outdated vessel 
clearance and transit paperwork requirements.

Some locals are opposing any dramatic increase in 
fees; 80-year-old lobbyist Norman Whitzell, who 
sailed into Luperon in 1996, is among them as a co-
founder of the Association of Sailors and Seafarers of 
Luperon.

Industry News continued on Page 15

A new gate to the village is topped with a stylized sailboat, 
a visual symbol of the rebranding effort. Cliff Lyon

Puerto Blanco Marina was the first recreational boating 
facility in the harbor. Peter Swanson
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“We will work to get the insurance actuaries to list 
Luperon as a safe hurricane hole [and] the tax depart-
ment to take the road tax off fuel sold at a fuel dock,” 
Whitzell says. “We will urge the president to decree 
Luperon as a four-year pilot project in promoting 
nautical tourism, along with relaxing immigration 
laws with a one-page sign-in and a six-month, one-
time entry fee.”

The project involving Aventura Boats is called Lime-
Stone Park. Aventura’s new facility would be built on 
20 percent of the 26 waterfront acres Capellan owns. 
The haul-out trailer would have the capacity to ac-
commodate multihulls bigger than 60 feet, and ves-
sels of all kinds up to 80 tons.

Capellan says the best way to create jobs is to attract 
a different demographic to the bay: bigger boats and 
people with more spending power. He estimates that 
LimeStone would create up to 250 jobs directly and 
indirectly.

The remaining 80 percent of LimeStone Park would 
be an actual park, open to the public and dedicated 
to the preservation of local flora and fauna. Capellan 
says 6,000 trees have already been planted, includ-
ing fruit species that attract birds. LimeStone has re-
ceived a government environmental permit for the 
shipyard, which, according to Capellan, does not re-
quire removal of any mangroves. He says the docks 
and ramp will occupy a section of the waterfront that 

consists of limestone, not trees.
An environmental organization has challenged the 
shipyard’s environmental permit in court, but Capel-
lan and Guessard dismiss their opponents as minor 
players in the country’s multiparty political system. 
So 2021 begins with Luperon in a state of flux as the 
central government, local government, foreign sailors, 
entrepreneurs and the eco-conscious vie to exert in-
fluence over one of the world’s great hurricane holes. 
Efforts to turn the bay into a more upscale venue will 
change its character forever, but Guessard says the 
creation of a marine industry catering to yachts and 
big cats is the way forward.

“First of all, we have to make it good for everyone 
involved,” he says. “Second, we have to make it prof-
itable so it can survive.” 

This article was originally published in the February 
2021 issue.

The proposed site of LimeStone Park, on the opposite side 
of Luperon Bay. Peter Swanson

Dominican officials with authority over aspects of Luperon 
Bay’s management gathered recently for a photo op near 
the proposed development. Peter Swanson
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     Legislation &     Legislation &
          Partnerships          Partnerships

Every year, for the last few AMI has 
Co-Hosted the American Boating 
Congress because we believe it is 
important for your business to have 
a voice in Washington. This year, like 
last, ABC will go virtual, but promises 
better than ever access to information 
that will help you position your busi-
ness for success. The best part? It’s 
free to attend.

Registration for the virtual 2021 
American Boating Congress is now 
open. Click here to register today.
ABC begins on Wednesday, April 21 at 1:30pm 
ET, and runs through Thursday, April 22, 2021 
at 3:00pm ET. Featuring remarks from mem-
bers of Congress, administration officials, and 
key political movers and shakers, NMMA has a 
robust agenda instore for ABC 2021. Speakers 
will be announced as they are confirmed.

What: American Boating Congress

Where: Virtual (link and additional details 
forthcoming)

When: April 21-April 22, 2021
• Wednesday, April 21, 2021 | 1:30pm-

3:00pm ET
• Thursday, April 22, 2021 | 1:30pm – 

3:00pm ET

Additional Programming for BoatPAC Con-
tributors

• BoatPAC Reception | Evening of Wednes-
day, April 21, 2021

• Virtual Meetings with Members of Con-
gress | Morning of Thursday, April 22, 
2021

Click here to register now.

If you don’t know what BoatPAC is check it 
out here. 

By Eric KretschBy Eric Kretsch

https://www.boatingunited.org/events/join-the-recreational-boating-industry-for-the-american-boating-congress/
https://www.boatingunited.org/events/join-the-recreational-boating-industry-for-the-american-boating-congress
https://www.boatingunited.org/boatpac/
http://www.seatech.com
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

ABYC Launches Video for National 
Invasive Species Awareness Week with 

Free Resources for Boating Industry

This week, Feb. 22-26, is National Invasive Species 
Awareness Week and the American Boat and Yacht 
Council (ABYC) released a new video to raise aware-
ness about the threat Aquatic Invasive Species (AIS) 
pose to the boating industry and what manufacturers 
can do to limit the spread.

AIS can damage ecosystems and negatively impact 
fishing and the future of the boating lifestyle. Boat 
access to many aquatic resources has been limited 
due to AIS concerns and AIS infestation can result in 
serious damage to boats and their components. Inva-
sive plant life can foul propellers, jam impellors and 
cause bilge pump failure. Mussels can attach to boats 
and negatively affect performance, attach to engines 
causing component failure, and obstruct water lines 
causing system failure.

Innovative boat designs can help curb the issues. 
ABYC has free resources available including an AIS 
technical information report and a webinar to pro-
vide guidance on the design and construction of 

boats, trailers, engines, components and accessories.

“National Invasive Species Awareness Week is a great 
time for manufacturers to utilize ABYC resources to 
evaluate their products to not only help reduce the 
spread of AIS but also improve the overall boating 
experience,” said Brian Goodwin ABYC technical di-
rector. “There are many companies that have already 
taken action and they should share these achieve-
ments with the rest of the industry and natural re-
source community.”

Visit www.abycinc.org/ais to view the view and access 
ABYC’s free resources.

California Seeking Volunteers to Help 
Keep Waterways Clean

California’s Boating Clean and Green Program is 
looking for individuals to become Dockwalkers to 
help keep the ocean, lakes and reservoirs clean. Even 
during the COVID-19 pandemic, recreational boat-
ers continue to recreate in California’s waterways. 
The need to share clean boating practices with the 

Development Opportunity: Joint Venture 
Partner Wanted

Federally Owned Land in Delaware under a long-term lease for existing marina. No acquisition costs, 
no real estate taxes for three separate parcels totaling +/- 35 acres available for development. 

Public sewer and water, development required to be leased to the public. Residential, hotel, 
restaurant and a fitness center are all development possibilities. Contact William Freas 610-633-
5083 or bestbuilt12@live.com.

Clean Marina & Environmental News continued on Page 18

https://abycinc.org/page/AIS
http://www.abycinc.org/ais
mailto:bestbuilt12@live.com
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recreational community, while abiding to COVID-19 
guidelines, remains important.

For the past two decades, Dockwalkers have taught 
more than 100,000 boaters about keeping waterways 
clean from oil, fuel, sewage and marine debris. Ac-
cording the Division of Boating and Waterways, the 
level of recreational boating activity in California is 
one of the highest in the country with some 4 million 
motorized and non-motorized boats being operated 
annually. Dockwalkers raise awareness about clean 
boating practices by distributing educational materi-
als and California boater kits at marinas, boat launch 
ramps and boating events, or wherever boaters are.

“Boating has been supportive and healing for many 
during the COVID-19 pandemic,” said Division of 
Boating and Waterways Acting Deputy Director Ra-
mona Fernandez. “As Californians enjoy this form 
of outdoor recreation, it is important for them to 
do so in a way that protects public safety and the 
environment. We invite water enthusiasts to help 
us share these important messages by becoming a 
Dockwalker.”

Free, three-hour virtual Dockwalker trainings will be 
offered through the Zoom video conferencing sys-
tem starting March 6 through June 12 on select Sat-
urdays from 10 a.m.-12:45 p.m. Participants must be 
15 years or older. The training qualifies as community 
service. Interested persons must register ahead of 
time online. Anyone who is interested in this effective 

educational program can view videos online to learn 
more about the program and view success stories.

Marinas and yacht clubs are also encouraged to par-
ticipate in the Dockwalker Program. Participating 
facilities receive educational materials and tools to 
operate a clean boating facility and minimize water 
quality impacts. This program provides marinas with 
points towards a Clean Marina designation provided 
by Clean Marina Program. Participation in the Dock-
walker Program counts towards the nomination of 
the Club of the Year, under the community service 
category.  In addition, yacht clubs and marinas are 
essential in spreading awareness directly to boaters.
Partnerships with The Bay Foundation, U.S. Coast 
Guard Auxiliary, U.S. Power Squadrons, Save Our 
Shores, Lake Berryessa Partnership and many more 
organizations are integral to this program’s success.

The Dockwalker Program is part of California’s Boat-
ing Green and Clean Program. The program is an 
education and outreach program conducted through 
California State Parks Division of Boating and Water-
ways and the California Coastal Commission. Learn 
more about the Dockwalker Program at Boating 
CleanAndGreen.com.

California State Parks provides for the health, inspi-
ration and education of the people of California by 
helping to preserve the state’s extraordinary biologi-
cal diversity, protecting its most valued natural and 
cultural resources, and creating opportunities for 
high quality outdoor recreation.

http://dbw.parks.ca.gov/pages/28702/files/dwkit1.jpg
https://dbw.parks.ca.gov/?page_id=29230
https://dbw.parks.ca.gov/?page_id=29230
https://dbw.parks.ca.gov/?page_id=29211
http://dbw.parks.ca.gov/?page_id=28767
http://dbw.parks.ca.gov/?page_id=28767
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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Oyster Yachts Opens UK 

Apprenticeship Academy to Ensure 
Future Skilled Worker Supply

Source: IBI

In a move to help ensure enough new skilled em-
ployees in the future, the UK’s Oyster Yachts has for-
mally launched its Oyster Apprenticeship Academy, 
building on the company’s existing long-established 
apprenticeship schemes. This new initiative coincides 
with the UK’s National Apprenticeship Week.

Oyster Apprenticeship Academy will allow the luxury 
yacht builder to increase the number of apprentices it 
hires and adapt the programmes to ensure people have 
the right skills for the future. The company has part-
nered with Southampton City College and Norwich City 
College, the two colleges closest to Oyster’s main man-
ufacturing sites in Southampton and Wroxham.

Under the Oyster scheme, the academy will provide 
support from initial recruitment and interviewing 
through to a final graduation for up to 18 apprentices 
annually, 10 at Oyster Yachts in Wroxham (Norfolk) 
and eight at the company’s Southampton facility.

“We are keen to continue to encourage people to 
join Oyster’s team of master craftspeople,” said Bazil 
Figura, Training & Development Officer, who is lead-
ing the Oyster Apprenticeship Academy. “We have a 
team of mentors that work with apprentices on their 
professional development, so that they are able to 
learn from the time-honoured craftspeople that work 
at Oyster.”

He added: “The training at our Oyster facilities will 
complement and enhance classroom learning and 
ensure that skills and knowledge are transferred from 
classroom theory to manufacturing knowledge. The 
academy will also provide support in personal de-
velopment with additional training to develop core 
skills.”

At the end of each apprenticeship, the academy of-
fers a pragmatic plan, where the team at Oyster 
Yachts will continue to support and work alongside 
newly-qualified apprentices during their first year of 
employment.

“Our objective with the Oyster Apprenticeship Acad-
emy is simple – as a company we are committed to 
ensuring that we develop and grow the skills that are 
inherent in British boatbuilding and in this way, we 
can ensure that these talents continue for genera-
tions to come,” says Oyster owner and CEO, Richard 
Hadida.

“I’m passionate about the time-honoured boatbuild-
ing crafts and recognise Oyster’s reliance on them, 
so sustaining these artisan skills is a priority. Through 
the academy, we can encourage young talent into 
the business and help shape their skills so that sailors 
will always be able to experience the world’s finest 
bluewater sailing yachts.”

Around the World continued on Page 21

- FULL SERVICE -

- HIGH AMENITY -

- OVER 320 BOAT SLIPS -

- ON-SITE STORAGE - 

- 8.8% CAP RATE -

FOR MORE DETAILS, PLEASE CALL:
248.358.0100

DETROIT MARINA 
FOR SALE!
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Marina Stores Opens New Megastore 
in Rijeka

Croatia’s third largest city gets new nautical 
equipment centre

Greek retail chain Marina Stores, a Lalizas company, 
has opened a new megastore in Rijeka, Croatia. The 
move comes less than six months after the compa-
ny opened a megastore in nearby Sibenik.

Lalizas, Lofrans’, Max Power, Nuova Rade, Ocean 
and Arimar are just some of the major manufactur-
ers whose products are immediately available for 
purchase. Items from Clin Azur, Marco, Teak Wonder, 
Glomex, Ocean Signal and WOW inflatables are also 
available, along with Hidea outboard motors.

“We always do our best in order to respond to the 
needs of our customers who place their trust in us,” says 
general manager Ivan Boban. “For this reason, after the 
opening of our megastore in Šibenik, in less than six 
months we opened a new one, based in Rijeka.”

Marina Stores claims to be the biggest retail chain 
in Greece, Cyprus and the Balkans for marine equip-
ment. With 17 stores, they can offer boat equipment 
for all needs through a full product range of more 
than 13,000 items.

Marina Stores Rijeka

https://www.ibinews.com/companies/marina-stores-opens-new-croatian-megastore/37217.article
http://www.surveyadvantage.com
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Dear AMI Member,

The Association of  Marina Industries, the industry’s 
leading national voice and advocate, who looks to ed-
ucate and connect marina professionals, has partnered 
with Aon. Aon is one of  the leading insurance brokers 
in the marine, resort, and hospitality industry worldwide. 
Aon recognizes Certified Marina Managed (CMM) and 
Operated (CMO) facilities by bringing additional value 
and cost savings that directly impact your bottom line.

Bring your insurance needs to John Chiazza, at Aon to 
see if  he can offer you a cost saving alternative to your 
current program. John will take the time to review, con-
sult, and offer insurance options exclusive to AMI ma-
rina members.       

Thank you for supporting the Association of  Marina In-
dustries where we continue to look for ways to bring ad-
ditional value to you and your business.

Association of  Marina Industries

mailto:john.chiazza@aon.com
https://marinaassociation.org/
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California Proposes New Changes to 
Prop 65 Labeling

The California Office of Environmental Health Hazard 
Assessment (OEHHA) recently announced proposed 
changes to California’s Proposition (Prop.) 65 short-
form warning requirements. According to NMMA, 
marine businesses using the current short-form 
warnings to comply with Prop. 65 requirements will 
likely be impacted.

The current short-form warning requirements stems 
from a 2018 overhaul to the Prop. 65 regulations. 
With those changes, companies had to identify cer-
tain chemicals within the warning language and tie 
the chemicals to specific endpoints, such as cancer 
and/or reproductive harm. However, the 2018 regu-
lation also allowed companies to bypass these de-
tails by instead utilizing a “short-form” warning on 
consumer products that, effectively, only required 
end-point identification and a link to a website main-
tained by OEHHA.

If the proposed changes are approved, Prop. 65 
warning language will require any company using 
short-form warnings to revise their Prop 65 compli-
ance plans, including labeling and marketing materi-
als. For small businesses, OEHHA claims that the pro-
posal “will not adversely impact very small businesses 
because Proposition 65 is limited by its terms to busi-
nesses with 10 or more employees.” More informa-
tion about the proposed changes can be found here.
NMMA is developing comments to submit to the Cal-
ifornia OEHHA and working with coalition partners 
to further highlight for policymakers the logistical 
complexity and financial impact this would have on 
the marine industry and other industries. Public com-
ments are due by March 29, 2021.

If you have any questions or would like to provide 
NMMA with examples of the impact this potential 
regulation would have on your business, please con-
tact NMMA senior vice president of environmental 
and safety compliance John McKnight at jmcknight@
nmma.org or NMMA director of federal government 
relations Clay Crabtree at ccrabtree@nmma.org.

Multiple States Unveil Efforts to 
Reduce Single-Use Plastic

State legislators from nine states – California, Colorado, 
Hawaii, Maryland, New Hampshire, New York, Oregon, 
Vermont, and Washington – recently announced a co-
ordinated effort to establishes single-use packaging re-
ductions by holding producers responsible for the end-
of-life management of plastic packaging.

Each measure follows the extended producer respon-
sibility (EPR) model initiative or puts in place a long-
term plan for a state to reach EPR’s targets. EPR is a 
strategy to incorporate all environmental costs associ-
ated with a product throughout the product’s life cycle.

An accounting and summary of each states’ legisla-
tion is below. NMMA is assessing the benefits and 
compliance hurdles presented by each bill and will 
announce its positions in the coming weeks.
For more information, please contact NMMA vice 
president of state government affairs, David Dicker-
son at ddickerson@nmma.org.
 
California – S54
This bill would enact the Plastic Pollution Producer 
Responsibility Act in order to achieve a 75% source 
reduction, recycling, and reuse goal in part by making 
businesses financially responsible for management 
and recovery of plastic waste.

Colorado – Bill Number TBD
This bill will be a comprehensive plastic pollution re-
duction bill. The bill will start the conversation in the 
state to prepare for an extended producer responsi-
bility model.

Hawaii – H1316
This bill would make producers of packaging respon-
sible for the management of waste while ensuring 
minimal social and environmental impact by requir-
ing annual reports from producers on their plan to 
fulfill waste management requirements and a pay-
ment to do so determined by the state Department 
of Health.

News from Washington continued on Page 24

https://oehha.ca.gov/proposition-65/crnr/notice-public-hearing-and-extension-public-comment-period-amendments-article-6
https://oehha.ca.gov/media/downloads/crnr/p65shortformisorf2021.pdf
https://oehha.ca.gov/proposition-65/comments/comment-submissions-notice-proposed-rulemaking-amendments-article-6-clear
https://oehha.ca.gov/proposition-65/comments/comment-submissions-notice-proposed-rulemaking-amendments-article-6-clear
mailto:ccrabtree@nmma.org
https://www.ncel.net/epr/
https://www.ncel.net/epr/
mailto:ddickerson@nmma.org
http://leginfo.legislature.ca.gov/faces/billNavClient.xhtml?bill_id=202120220SB54
https://www.capitol.hawaii.gov/measure_indiv.aspx?billtype=HB&billnumber=1316&year=2021
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News from Washington continued from Page 23

Maryland – HB36
This bill would require producers of certain packaging, 
containers, and paper products to submit a “steward-
ship plan” to the state Department of Environment 
by October 2022 and would prohibit a producer from 
selling covered products under the bill without an 
approved stewardship plan by 2024.

New Hampshire – Bill Number TBD
New Hampshire will consider a variety of bills focus-
ing on reducing plastic waste products and hazard-
ous substances, such as PFAS, within food packaging 
materials.

New York – S1185
This bill would establish an extended producer re-
sponsibility act mandating that no producer shall sell 
or distribute covered materials within three years of 
the bill’s passage without an approved EPR plan. The 
bill makes exemptions for producers under certain 
revenue and waste generation thresholds.

Oregon – H2592
This bill would require producers of covered products 
to join extended producer responsibility programs 
and submit a plan which would include how they in-
tend to collect waste, make investments in recycling 
infrastructure, and reduce the sources of covered 
products to the greatest extent possible. Included in 
the bill are certain exemptions for small producers.

Vermont – Bill Number TBD
This bill would establish an extended producer re-
sponsibility for packaging programs within the state 
of Vermont.

Washington – S5022
This bill would support recycling and waste reduction 
by ensuring that packaging materials – plastic and 
otherwise – are 90% reused or recycled by 2040. This 
increased recycling and reuse rate would be achieved 
via extended producer responsibility programs that 
would ensure minimal environmental impact.

Interior Department Announces 
Plans to Strengthen Key Conservation 

Program

Yesterday, the Interior Department took steps to 
strengthen the Land and Water Conservation Fund 
(LWCF), drawing praise from NMMA and the broad-
er outdoor recreation community. Secretarial Order 
3396 revokes an order signed on November 9, 2020 
(Secretarial Order 3388) that imposed restrictions to 
inhibit the availability of LWCF funding for federal 
land and water acquisitions.

“The Land and Water Conservation Fund has been 
crucial to protecting public lands, conserving wild-
life habitats, and improving access to outdoor recre-
ation. Interior’s actions affirm our support for one of 
America’s most successful and popular conservation 
programs,” said Shannon A. Estenoz, Principal Deputy 
Assistant Secretary - Fish and Wildlife and Parks. “We 
look forward to further strengthening this successful 
program to ensure that all communities – from hikers 
and sportsmen to urban and underserved communi-
ties – have access to nature and the great outdoors.”

In addition to rescinding the November 2020 policy, 
Secretarial Order 3396 instructs the National Park Ser-
vice to revise the Land and Water Conservation Fund 
Assistance Manual to remove the restrictive policies im-
plemented in the previous order, and to reinstate pre-
existing implementation of the LWCF state assistance 
program and Outdoor Recreation Legacy Partnership 
(ORLP) program. The ORLP program is the only LWCF 
competitive grant program dedicated to addressing the 
recreational gap in underserved urban areas.

Since its inception in 1965, the LWCF has funded $4 bil-
lion worth of projects in every county in the country. Last 
year, Congress permanently funded the LWCF at $900 
million per year with wide bipartisan support. At no cost 
to taxpayers, the LWCF supports increased public access 
to and protection for federal public lands and waters – in-
cluding national parks, forests, wildlife refuges, and recre-
ation areas – and provides matching grants to state and 
tribal governments for the acquisition and development 
of public parks and other outdoor recreation sites.

For more information, please contact NMMA direc-
tor of federal government relations, Callie Hoyt at 
choyt@nmma.org.

http://mgaleg.maryland.gov/2021RS/bills/hb/hb0036F.pdf
https://legislation.nysenate.gov/pdf/bills/2021/S1185A
https://olis.oregonlegislature.gov/liz/2021R1/Downloads/MeasureDocument/HB2592
http://lawfilesext.leg.wa.gov/biennium/2021-22/Pdf/Bills/Senate%20Bills/5022.pdf?q=20210129074614
https://www.doi.gov/sites/doi.gov/files/elips/documents/so-3396-signed-2-11-21-final.pdf
https://www.doi.gov/sites/doi.gov/files/elips/documents/so-3396-signed-2-11-21-final.pdf
https://www.doi.gov/lwcf
mailto:choyt@nmma.org
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https://www.flipsnack.com/599AD86D75E/resource-guide-2020.html
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